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THE MUSIC
REVOLUTION

Music Press Asia is regionally known for its
authoritative voice in festivals, music & tech
conferences, concerts, brand reviews and executive
& celebrity interviews. Catering to the music
professionals in and outside of Asia, the platform
features sharp reportage and bold commentary on
the latest trends from the music world.
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CALENDAR VY
EDITORIAL o

Asia-Pacific holds a wealth of talents wditing for that one

opportunity. We ensure their stories are infgntionally curated
according to their complex culture and langthgge. The

magazine is a stylish representation of the muSig world, so any I <o
theme is connected specifically to an idea in m
commercial identity are creatively construed by

APRIL/MAY
ASIA IN MOTION
THE PEOPLE EDITION

PEOPLE
“Asia’s 50 Most Influential Music Executive 2

THE NEW WORLD
“The New Game In Subscription & Streaming”

LIVE
“The Pop of Hip Hop, After EDM”

:\\.

BABY, WE GO LIVE!

AUG/SEPT

THE TRUMP OF THE EAST WORLDVIEW

TECHNOLOGY EDITION “l Want To Break Asia, Tomorrow”
SPACE

TRENDING 3

“Live Or No Live”

+ AERIAL ASIA
" “What Is Asia’s Classic 8os”

“China, A New Monopoly and Asia’s Entertainment
Powerhouse of Asia”

SIGN UNSIGNED
“Indie Is The New Major” '

OPINION
“Where Is The Bahasa Audience?”
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DISTRIBUTION STRATEGY

KEY FIGURES

3 issues per year: April, August and November
Circulation: 1,000 copies

Backstore/Newsstand ——--—---——--——— 0%
Selective Distribution -———-—----—-- 70%
Airline Lounges + Hotels ~--------- 5%
VIP Client List ~————-———-mmeme— 15%
Marketing Promotion --------—---- 10%

AUDIENCE

Music Company: Tech, DSPs, Public Listed,
Government, Record Label, Publishing,
75% Asia-based readership

Core age: 25 to 45 years old

Open rate 80%

MARKETING PLAN
Brand Partnership
Subscription & Membership
Selective Distribution
Outdoor Launch Campaign

READERSHIP PROFILE*
AGE BREAKDOWN PROFESSION BREAKDOWN
25 - 30 11% EXECUTIVES 25%
30-39 43% MANAGERS 43%
40 - 49 28% PROFESSIONALS 14%
50 & Above 18% OTHERS 18%

*Readership Profile is based on Music Press Asia’s 4 years database profile.



Single Pag

Y horizontal
% horizontal
3rd Cover
4th Cover

10 'RATE BASE:
BLE TO SUPPLEMENT ISSUES
PRODUCTION AND PRINTING.
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MATERIAL SPECIFICATIONS
FOR PRODUCTION

SIZES (HEIGHT X WIDTH) TRIM SIZE TEXT AREA BLEED SIZE
SINGLE FULL PAGE 203mm (H) x 267mm (W) 191mm (H) X 254mm (W) 200mm (H) X 273mm (W)
DOUBLE PAGE SPREAD 406mm X 267mm 394mm (H) x 254mm (W) 413mm (H) X 273mm (W)

Closing date for material submission: 2 weeks before publication date
No cancellation accepted after 8 weeks preceding the month of publication

FREQUENCY PUBLISHED (3 ISSUES PER YEAR)
- April, August, December

MECHANICAL DATA
Image Resolution: 300 dpi. RGB and LAB colours are unacceptable.

Colour: 4/C Process. Covert spot colours to process. Publisher will
match any second colour at two-colour rate, except metallic-base
sheen inks and special inks (e.g., day-glow colours). Prices on request.

File Preparation: Build documents in portrait mode without scaling or
rotation. When bleed is required, provide 1/8th inch beyond the trim
area. Include all standard trim, bleed and center marks outside the live
image area.

Preferred Digital File Format: PDF/Xia, with high resolution CMYK or
grayscale images and all fonts embedded. Application files such as
Adobe Illustrator, Adobe InDesign, QuarkXpress and Pagemaker are not
acceptable.
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MusicPressAsia.com

MUSIC PRESS ASTA RECOMMENDED RATES FOR DIGITAL

Unit
Leaderboards
Leaderboards
Rectangular (REC)
Half Page
Rectangular (REC)

Half Page

Categories
Homepage
ROS
Homepage
Homepage
ROS

ROS

Specs

728x90 or 970x250
728x90 or 970x250
300x250

300x600

300x250

300x600

MUSIC PRESS ASIA
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Recommended Rates
USD$2,650/USD2,550 (MID)
UsD$1,780

USD$1,250

USD$2,100

USD$890

USD$1,250

ecommended Videos

LEADERBOARD
970 x 250

How Is Korea’s Music Export Going To Look Like in

2019

Toho Gakuen Shortlisted For RIBA Intern
The T School of M Tokyo desig

AirAsia Launch Partnership With (RED). Announce Collaboration Wit

Five Reasons Why You Need To Be At
Rainforest Pavilion Wonderfruit 2018

usic Scene Could
< . C
oom in 2019, After

HALF PAGE
300 x 600

RECTANGULAR
300 x 250




DIGITALSTREAM

COMMUNICATIONS

Digitalstream Communications is
committed to publishing market leading
magazines and digital media that connect

Asia’s Music Industry with the region’s
affluent and brand-conscious trade
consumers. With a vision to strengthen its
regional growth in Asia-Pacific,

Digitalstream Communications is
regarded as one of Asia’s fastest media and
publishing house for the music industry.
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WE ARE THE
ALTERNATIVE
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Photo credit:

Page 1: Yuna Zarai on a Hatta Dolmat dress. Photographed by Aja Hitomi.

Page 2: Mitski Miyawaki, courtesy of Dead Oceans.

Page 3: Feist performing at Clockenflap 2017. Photographed by Chris Lusher.

Page 4: BTS. Photograph courtesy of YG Entertainment.

Page 5: Jay Chou, JVR Music International Ltd. Digitalstream Communications

Page 6: Concrete and Grass Music Festival. Photograph courtesy of Split Works. Po Box 82, GPO, Penang, Malaysia
TEL: (604) 226 7789

Please send all enquiries to Business@MusicPressAsia.com www.digitalstreamasia.com



